‘\{'ﬁame

Evaluatlon




Coming up...

Campaign development
Social media campaign
Media coverage

Impact

Phase 2 (Stakeholders)
Key learnings

Next steps
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/ Objectives \

e “Reframe”
damaging myths
about night’s out

e Raise awareness
of ‘how’ and
‘where’ to report

/Audlence Inmght\

Males and females
aged 18-34

e Peer-to-peer level
comms

e Channels:
Facebook, Twitter &

/ Strategy \

e Good Night Out
developed
messaging drawing
from expertise and
research in tackling
sexual harassment
in NTE

e Envoke collective |

Instagram |

/ Implementation\

e Street signage
across the borough

e Posters in venues in
Hackney and City of
London

e  Campaign-unique

e Based on feminist |

action to tackle
sexual harassment
e Provide venues
with the tools and
training they need
to tackle sexual
harassment

(& /

e 54% of women aged
18-24 had been
sexually harassed
during a night out

e 51% experienced
sexual harassment
most or every time

\ they went out. /

movement Reclaim
the Night

e  Striking and
impactful designs
to grab attention

e “Reframes” to

encourage shift in

\ behaviour & /

hashtag

>o Paid-for social
media campaign

e Coverage in local
and trade press

e Landing page with
resources (CTA -
share our message)

e  Campaign toolkit for
\ venues /
1

Scoring/Evaluation




Media relations
- Press releases
(Radio/TV)

- Case studies
- Byline pieces

Advertising

- Social ads on Hackney

i Council & City of London

. Facebook, Twitter and

. Instagram

\ -Paid-for advertisements in
i City Matters

- Spokesperson opportunities

Earned
Media

Partnerships

- Shared branding/materials
- Shared messaging
-Appearances (boroughwide
pubwatch)

- Sharing of social content

- Awareness (window
decals/pledges)

- Social content

- “User-generated” content

_______________________________

_______________________________

-Landing page
- Pieces in Hackney
Life/Hackney Today

-Pieces in Business Healthy

 -Posts on Google
' Communities

newsletters

-Social posts on Hackney &
City channels and partner

channels

-Pieces in Council-owned
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e Reclaim the Night started in Leeds in HE NIGHT

1977 as part of the Women's Liberation
Movement, demanding that women be
able to move throughout public spaces
at night without fear of rape or sexual
abuse.

e High levels of violence against women
and LGBTQ+ people, and the ideas and
beliefs that support or excuse it, sadly
still exist today

e Our campaign challenged people to
‘Reframe” these damaging myths




Common nightlife myths

e “Women should drink less so they’re not as vulnerable.”

e Excusing harasser due to alcohol: “He was wasted! He didn’t know what he was doing”

e Blaming the victim due to clothing: “When girls go out dressed like that, what do they expect?”
e Men don’t experience sexual harassment: “Lucky you!”

e Blaming the victim due to choice of destination : “If you're heading out to that place, you should
know what you’re getting yourself into”

e Perpetrator profiling / excusing “He looks dodgy / You'll know a perpetrator if you see one”

e Bystander/worker inaction “Don’t get involved, it's not worth the hassle / they might be married”



Common nightlife myths

e all of which feed into valid fear (sadly not always a myth!)
of...

“What's the point in reporting what happened to me? They
won't take it seriously anyway. No one cares.”



a

“If you go out dressed
like that...”

(1144

They’re putting
themselves out there
and making themselves
vulnerable”

N

4

w

“I'll take what | can get lads!”

“I wish she'd sexually harass
me!”

|”

“Harassed? Lucky you mate!

N 4

- Content
Reframlng

Debunking a myth Replace it with a

creates agap

factual alternative




SHE’S
GREAT WITH
HER HANDS

IF YOU KNOW
WHAT | MEAN

IF YOU ARE FEELING UNCOMFORTABLE
TALKTO A MEMBER OF STAFF

Some Useful Numbers
Security: 0161 295 3333
Police Non-Emergency: 101
Police text service: 18001 101
Inan emergency call 999

1 You Need To Talk
Equalty and Human Rights Campaign: 0845 604 6610
Rape Crisis: 0808 802 9999
Survivors UK (male sunvivors helpline): 020 3598 3898
Galop (LGBT+ helpine): 0800 999 5428

LOOKING
LEERING

Sexual harassment.
Know where the line is.

S st @ ¥ K @salfordsu

S STURENTS NGO salfordstudents.com

Meet me/at

Sexual harassment.
Know where the line is.

NEED
© BLISVCLIN CONSENT

—— hotel/room/
come alone

SEE.
TALK.
SUPPORT.

#GCUerasethegrey

Provious sexual contaot with 50Me0ne does NOt mean
consent is givan for further seoual aofivity - consent 10 One
thing is not consant to avarything. Erase the grey whan it
comes to gender based viclance. Need to tak? Contact the
First Responders wam.

gouv.ac.ukfirstresponders

s //knowtheline .humanr

Where do you draw the line?
It's timeTo end sexual harassment
in the advertising industry

=timeTo

timeTo.org.uk




#ReframeTheNight mﬂs #ReframeTheNight
Let's make these beliefs a thing of the past. NEV w = Let's make these beliefs a thing of the past,
ol

"WHAT'S THE
"Ir YOV 60
POINT v BUT DRESSED
S SMeouE? LIKE THAT,
THEY WON'T TAKE WHAT DO YO v

T ANYUIAY.” EXPECT?"

You will always be believed and supported No matter how we choose to dress,
if you report sexual harassment. we deserve and expect respect.

There are services where you can speak about what happened
that will listen. Even if you're not sure if a crime has taken place, all
Iinformation builds a picture and can prevent a future incident.

Let’s blame sexual harassment on the person
choosing to act out of line, not someone's outfit.

If an Incident has just occurred, call 999

If you need support around sexual harassment, you con coll 101
of the Victim Support Helphne on 0808 1689 111

Learn more at: hackney.gov.uk/reframe-the-night

If an incident has just occurred, call 999

If you need support around sexual harassment, you con call 101
of the Victim Support Helpline on 0808 1689 111

Learn more at: hackney.gov.uk/reframe-the-night
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Social media campaign

Hackney Council f—b hackneycouncil :
Nov 25 at 10:08 AM + @ m Hackney Council
1 . . . NE Ln‘smnke:;useua.arsnmngofm.'pm_ N 29 11:58 AM -
We're working with the City of London "ﬂﬂ“"‘;” ovz9attl a
Corporation and Good Night Out to challenge "THEY WERE You'll always be believed and supported if you

report sexual harassment. You can call 999 if
an incident has just occured or 101 for support
around sexual harassment, or speak to Victim
Support anonymously on 0808 1689 111.

the myths around sexual harassment on nights
out. It's time to #ReframeTheNight

www.hackney.gov.uk/reframe-the-night

It's time to #ReframeTheNight
www.hackney.gov.uk/reframe-the-night

"_Z.F YOU “ No matter how we choose

to dress, we deserve and

OVT DRESSED expect respect.
L ' KE mA ’ Let's blame sexual harassment on the
» person choosing to act out of line, not
ke b i

% 7 = If you're worried someone’s feeling uncomfortable or unsafe,
@CityOfLondonCorp @Goodnightoutcampaign it’s okay to ask if they're okay. If it doesn’t seem safe to check
Alcohol is never an excuse for sexually assaulting someone. in with them, alert a member of staff or security.

We should all be able to have a drink without making someone else #16Days #SaferHackney

feel uncomfortable.

The more people who are aware and able to help, the better.
someone's outfit

TheNight "WHAT'S TME

You will always be believed
Let's make these bellefs a thing of the past.

I” and suppolr:‘ed if you r:port
REPORTING sexual harassment.
SOMEONE?

Qv N

91 likes
OO=: Youand 152 others 11 Comments * 19 Shares hackneycouncil Alcohol is never an excuse for

®QYvV N

526 likes

hackneycouncil If you're worried that someone's in an
assault. It's time to #ReframeTheNight and put the uncomfortable situation on a night out, you can speak
blame back on the person choosing to act out of line to a member of staff or security who will be able to

lb Like D Comment A) Share www.hackney.gov.uk/reframe-the-night help. Let's #ReframeTheNight
@goodnightoutcampaign www.hackney.gov.uk/reframe-the-night

#SaferHackney @goodnightoutcampaign




Dalston Police
@MPSDalston

- HJ Fantaskis (G
. . Village Underground @villunde... - 3h
aliD = 18:45 @ 72% @ ’ @hjfantaskis (@ We're supporting the

The #Dalston team is out

® #ReframeTheNight campaign, which
-~ ——— . . . ks kle d i hs ab
© Insiag g v Sitting down to my breakfast, this evening, working on the sealhamsa RN,
bang on the 1st page of @hackneycouncil campaign to g g
i 5o » H - hackneycouncil @cityoflondon
. @hackneycouncil is this blazer ~ #ReframeTheNight by preventing ®_goonghtou #16days ¢
= of an ad: #ReframeTheNight. v sexual harassment and assault fekinartackneySater

Ir YOV 60
OVT DRESSED

chuffed at the collaboration with : :
_goodnightout & @cityoflondon

W"wunrs THE ] . .
POINT o} “ v <
REPORTING i
SOMEONE?

9. ¥ B

Lucretia Seraphine — with Corinna Certevolte Luce and 9
others.

24 November 2019 - §

Qv N

gjohncharles Big up Hackney council! § The fact
that we need billboards like this is harrowing. “No
matter how you choose to dress, we deserve and
expect respect.

Let’s blame sexual harassment on the person
choosing to act out of line, not someone’s outfit.”
#Framethenight

Hackney Council's #reframeTheNight campaign: dispelling damaging
myths to better respond to sexual harassment @

® - v druidess_of_midian This should be a
- national, if not international initiative!

“ O\ Q@ 9 ':;-,:



@ goodnightout_vancouver * Follow : Q realtalk therapist  Follow

London Borough of Hackney

- Refra
LA ke these bl o thingof the pest

“Ir YOV 66
OVT DRESSED

7

No matter how we choose to dress,
we deserve and expect respect.

Let's blame sexual harassment on the person
choosing to act out of line, not someone’s outfit.

@ Q V | N 5 likes

90 likes realtalk.therapist Loving @hackneycouncil’s new

goodnightout_vancouver Our sisters at campaign to help break down the barriers for men

@goodnightoutcampaign just launched an amazing
campaign. *+ ¢ + #ReframeTheNight is a reference
to the Reclaim The Night marches which were first

#reframethenight #healing #selfcare #hackney
#abuse #hackneynights #london #therapy
#blackmentalhealth #blackmentallhealthmatters
#mentalhealthmatters #support #mentalhealth

waney.  Hackney Church Brew Co. is at Hackney il Like Page ***
CHURCH
seweo. Church Brew Co.

6 December 2019 - London - &

We're supporting the #ReframeTheNight campaign, which works to tackle
damaging myths about sexual harassment on nights out.

Find out more...~www.hackney.gov.uk/reframe-the-night

@hackneycouncil @CityOfLondonCorp @goodnightoutcampaign @
Hackney Church Brew Co.

and women in reporting experiences of sexual abuse.

Islington Council @
@IslingtonBC

Responsible Hospitality Institute - 5d
London tackles sexual assault and
victim-blaming in nightlife with

#ReframeTheNight campaign created by , . . .
@_goodnightout #SociableCity We re Worklng Wlth our nelghbourS

@hackneycouncil , local busi-
nesses and partners to make Is-
lington and its surroundings safe
for those travelling, working or

on a night out. Find out more
Town Hall launches sexual 2 s -
harassment crackdown ahead of fes... IS li ngton .gov. Uk//Com mun Ity'Saf.,.

hackneycitizen.co.uk

Shout-Up! % . )
@ BthsipiNCL ¢ Hackney Council @ @hackneyc... - 25 Nov
"Hundreds of pubs, clubs and bars across Hackney are We're working with @cityoflondon and
expected to clamp down on sexual harassment @_goodnightout to challenge the myths
following the council's new zero-tolerance campaign." around sexual harassment on nights out. It's
time to #ReframeTheNight

Great to hear about @hackneycouncil and
@_goodnightout's plans
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Hackney Council launches Reframe the Night
campaign to tackle sexual harassment in pubs
and clubs




Impact

557k
Impressions on
social media

Audience reach

of
30k

on Facebook







Toolkit Content

We’re supporting Hackney Council, City of London Corporation and Good Night Out’s campaign.

This licensed premises commits to tackling sexual harassment and ensuring that
everyone has a good night out.

This signatory undertakes to:

il Display posters that tackle damaging myths in the night time economy, promoting and encouraging a safer night out for all
2 Train all of our staff in tackling and addressing sexual harassment
3. Takeall reports of sexual harassment seriously and to take appropriate action to address issues that arise on our premises

Premises” name: |
Signed (by the licensec): |
Dated:

[

[

R

|
[ e

PN "

HDS11237

This licensed premises supports

Let’s put the blame back on the persoﬁ choosing to act out of line

If you've been a victim of sexual harassment, you can speak to a

member of our staff. All of our staff have been trained by Good Night / Egi
gy

Out under Hackney Council’s night time safety charter, Hackney Nights. lH@@KWEW NAUE@EE@
Learn more at: e 10U

HHackney




Training
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Venue Feedback

@

he training has provided
us with the tools,
knowledge and
confidence to challenge
harassment and prevent
instances of sexual
assault.

Village Underground

N

Keelan Warr, Operations Manager

4

/This training has provided me
with a direct protocol on how to
deal with harassment in night
time spaces. | think that this
programme should be
compulsory for everyone who
works in venues

Caterina, Supervisor

Ridley Road Market Bar /







