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Campaign Development



Audience Insight Strategy ImplementationObjectives
● “Reframe” 

damaging myths 
about night’s out

● Raise awareness 
of ‘how’ and 
‘where’ to report

● Envoke collective 
action to tackle 
sexual harassment

● Provide venues 
with the tools and 
training they need 
to tackle sexual 
harassment 

● Males and females 
aged 18-34

● Peer-to-peer level 
comms

● Channels: 
Facebook, Twitter & 
Instagram

● 54% of women aged 
18-24 had been 
sexually harassed 
during a night out

● 51% experienced 
sexual harassment 
most or every time 
they went out. 

● Good Night Out 
developed 
messaging drawing 
from expertise and 
research in tackling 
sexual harassment 
in NTE

● Based on feminist 
movement  Reclaim 
the Night

● Striking and 
impactful designs 
to grab attention 

● “Reframes” to 
encourage shift in 
behaviour & 
attitudes

● Street signage 
across the borough 

● Posters in venues in 
Hackney and City of 
London

● Campaign-unique 
hashtag

● Paid-for social 
media campaign

● Coverage in local 
and trade press

● Landing page with 
resources (CTA - 
share our message)

● Campaign toolkit for 
venues

Scoring/Evaluation 



Owned
Media 

Paid
Media

Earned
Media

Shared
          Media

Advertising

- Social ads on Hackney 
Council & City of London 
Facebook, Twitter and 
Instagram
-Paid-for advertisements in 
City Matters

-Landing page
- Pieces in Hackney 
Life/Hackney Today
-Pieces in Business Healthy
-Posts on Google 
Communities
-Pieces in Council-owned 
newsletters
-Social posts on Hackney & 
City channels and partner 
channels

- Social content
- “User-generated” content

Media relations

- Press releases
- Spokesperson opportunities 
(Radio/TV)
- Case studies
- Byline pieces

Partnerships 

- Shared branding/materials
- Shared messaging
-Appearances (boroughwide 
pubwatch)
- Sharing of social content
- Awareness (window 
decals/pledges)



#ReFrameTheNight

● Reclaim the Night started in Leeds in 
1977 as part of the Women's Liberation 
Movement,  demanding that women be 
able to move throughout public spaces 
at night without fear of rape or sexual 
abuse.

● High levels of violence against women 
and LGBTQ+ people, and the ideas and 
beliefs that support or excuse it, sadly 
still exist today

● Our campaign challenged people to 
“Reframe” these damaging myths



Common nightlife myths

● “Women should drink less so they’re not as vulnerable.”

● Excusing harasser due to alcohol: “He was wasted! He didn’t know what he was doing”

● Blaming the victim due to clothing: “When girls go out dressed like that, what do they expect?”

● Men don’t experience sexual harassment: “Lucky you!”

● Blaming the victim due to choice of destination : “If you’re heading out to that place, you should 
know what you’re getting yourself into”

● Perpetrator profiling / excusing “He looks dodgy / You’ll know a perpetrator if you see one”

● Bystander/worker inaction “Don’t get involved, it’s not worth the hassle / they might be married”



Common nightlife myths

● all of which feed into valid fear (sadly not always a myth!) 
of... 

“What’s the point in reporting what happened to me? They 
won’t take it seriously anyway. No one cares.”



“If you go out dressed 
like that…”

““They’re putting 
themselves out there 
and making themselves 
vulnerable”

“If people didn’t drink so 
much, sexual harassment 
wouldn’t happen”

“I’ll take what I can get lads!”

“I wish she’d sexually harass 
me!”

“Harassed? Lucky you mate!”

“They were wasted, they 
didn’t know what they were 
doing!”

“It takes two to tango”







Social media campaign







Media



Impact
557k 

impressions on 
social media1.4m

 media reach

7.7k
Social media 
engagements

Audience reach 
of 

30k 
on Facebook



Phase 2 (Stakeholders)



Toolkit Content



Training



Venue Feedback

Keelan Warr, Operations Manager
Village Underground

The training has provided 
us with the tools, 
knowledge and 
confidence to challenge 
harassment and prevent 
instances of sexual 
assault.

This training has provided me 
with a direct protocol on how to 
deal with harassment in night 
time spaces. I think that this 
programme should be 
compulsory for everyone who 
works in venues

Caterina, Supervisor
Ridley Road Market Bar



Any questions?


